
INFORMATION
PACKET

Website: hollyhughesbarnes.com
 
Email: holly@hollyhughesbarnes.com
 
Phone: (931) 933-5851
 

http://hollyhughesbarnes.com/


INTRODUCTION… .…………………………………………… . . .2
 
FREQUENTLY ASKED QUESTIONS…………………… . .…3
 
ESTIMATED TIME FRAMES PER PROJECT.…………… .7
 
WHAT OTHERS ARE  SAYING ABOUT ME… . .… . .…… . .8
 
CLIENTS AND EXPERIENCE…… . .………………………… .10
 
HOW I WORK………………………………………… .…………  12
 
GETTING TO KNOW ME………………………………………18
 
SERVICES AND ESTIMATED INVESTMENT……………21
 
POPULAR PACKAGES…………………………………………  22
 
WRITING SAMPLES…………………………………………… .  25
 
 

 
1

TABLE OF CONTENTS

holly@hollyhughesbarnes.com (931) 933-5851

http://hollyhughesbarnes.com/


Hello,
 
Thank you for taking the time to learn more about me
and how I can help your company grow.
 
You’re likely perusing this package because you need a
B2B copywriter who knows how to communicate with
your customers and prospects in the construction
industry.  
 
You might need someone to write ads,  emails,  landing
pages, sales pages and websites that bring in leads and
increase sales.  Or maybe you need someone to create
edu-marketing content like white papers and case
studies to help you build mind-share and close deals.  
 
Whatever your copy needs might be, you want to know
more about me before you hire me to write for you. 
 
And if  we were sitting face-to-face, chatting in your
office,  you’d have plenty of questions for me. 
 
My goal with this info packet is to answer some of
those questions, and help you decide if  we’d be a great
fit.
 
So, let’s get started…
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Q. “What kind of industry experience do you have?”
 
A .   I  co-own a successful remodeling and real estate
company with my husband. 
 
For the better part of 18 years now, I've renovated
houses, breathed new life into old apartment
complexes and transformed trashed commercial
buildings into beautiful storefronts.   
 
And even before that,  I  watched my dad build
everything from cabinets to houses, as he built his own
business.
 
So, I  have an insider’s view. And I  use that view to
bridge the gap between construction-business owners
and the technology they need to keep their own
businesses thriving and our world building -- better.

 Q. “What kinds of assignments do you handle?” 
 
A.     I  can write a wide array of business copy and
content.  
 
Here are three specific ways my writing can help you
accomplish your marketing goals:
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 1.  I  can help you build your list and your reputation
with these content offers:
 
·          white papers
·         case studies
·       eBooks
 
2. I  can help you fill  your funnel with leads and sales
by writing these:
 
·          ads
·         emails
·           landing pages
·          sales pages
 
3. I  can help you get and convert more visitors with:
 
·          Search Engine Optimized(SEO) Website Copy
·         Conversion Rate Optimized(CRO) Website Copy
 
Q. “What does it cost to hire you for a project?” 
 
A. I  can quote a custom price or I  also have packages
available.  The "Services and Investment" section of this
packet gives typical prices for a variety of projects and
lists some packaged options as well.  
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Q: Your services and investments schedule lists a
price for a “copy critique.” What's that? 
 
A. It's l ike an exam to diagnose and treat copy
maladies.  
 
I  review your website,  emails,  white papers,  etc. ,
identify where they're missing copywriting best-
practices,  and outline proven ways to correct
(or strengthen) your copy, so it's optimized for sales.
 
Q. Do you ever work on retainer? 
 
A:  Yes.  Working with you over the long term helps me
better know your products and customers.  And the
better I  know your products and customers,  the better
results my copywriting will  bring for you.
 
Q. “How do you handle revisions?"
 
A.  To take advantage of project momentum and make
sure you’re completely satisfied with your copy, I
provide a 30-Day Revision Guarantee. I  will  revise your
copy--up to 2 times--within 30 days of submitting the
original draft.  So you can have your new copy up and
working hard for you as soon as possible!
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Q. Do you have any other guarantees? 
 
A. Yes.   I  guarantee* that you will  receive the first draft
of your project at the time stated in our contract or you
won't owe the final 50% invoice.
 
 
 
Q. “How long will  it  take you to write my copy?” 
 
A.  It  depends on what’s being written, and is contingent
on my current workload. 
 
For example, I  may be able to deliver a white paper in 4-
6 weeks, but I  may not be able to get you on my
schedule until  a month from when you contact me. So,
consider that as you plan.
 
See the next page for some estimated project time
frames.
 
The ranges listed will  help to estimate when you can get
your copy, based on each project’s complexity and work
involved, with two rounds of review and revisions.
Please note: These estimates allow 3 business days
for you/your team to review drafts and provide
feedback. If  it  takes you longer to get back to me, you'll
want to figure that in.
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*This guarantee assumes that you grant each piece of info I request and you do so
within 3-5 business days after the request is made. If I don't get the info, or receive it
outside of 5 business days, the guarantee is forfeit.*
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FROM SHANNON WILLOWBY:
 
“Holly consistently exceeded my expectations.  I  loved
working with Holly and would recommend her for any
writing project.”
 
FROM NELL RONEY:
 
"Holly's approach to content marketing provides
 practical advice and solutions.  Her life experiences and
easy-going style make her work easy to read and
understand. She's very creative,  resourceful and a great
problem solver--someone you can trust and believe in to
help build your business."
 
FROM EVAN JENSEN:
 
"Holly is  full  of great ideas,  writes engaging content,
meets deadlines and makes my job a lot easier."
 
FROM LYNN JONGLEUX
 
“ I  would recommend Holly to anyone who is looking for
skilled and experienced help in the world of online
communications.
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FROM GLEN SANDERS:
 
“Holly was dependable,  easy to work with and turned in
solid stories.  I  look forward to doing more projects
together
 
FROM JULIE JOHNSON:
 
"Holly has an engaging style that uses appropriate tone
and formatting to connect with an online audience. Her
research and synthesis skills  are exceptional,  and she has
a knack for choosing unique vocabulary to keep readers
doing what they do best…  reading."
 
FROM SARA MOORE
 
“Holly has the ability to find practical solutions to
problems, and she displays a “take care of business”
attitude."
 
FROM AINSLEY KERSWILL
 
I  approached Holly because I  was looking to have an
amazing lead magnet created for my business.
 The experience was easy and straightforward. She took
the stress away from trying to do everything.
I  would recommend Holly to people who need help with
lead magnets or any copywriting at all .
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Reading Truck Body:
The leading manufacturer of service truck bodies for all
industries in the US
 
Remodeling Magazine
Publication that provides the indispensable business
tools,  product information, design ideas,  cost-
estimating tools,  and management advice that enable
full-service remodeling businesses to thrive.
 
Interesting Engineering 
Online publication designed for all  lovers of
engineering, technology and science
 
Generational Equity
A US investment banking firm that offers financial
advisory services,  including acquisitions mergers,  to
privately-held middle-market companies
 
Main Street Hustle 
A blog and podcast featuring everyday entrepreneurs
from around the world who know the path to self-
sufficiency isn’t easy or quick, but it’s totally worth it
 
Scott’s Marketplace
An eCommerce platform dedicated to bringing local
businesses to the forefront of online shopping
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The Frugal Village
An online publication and frugal l iving community with
emphasis on debt reduction, consuming less,  recycling
and helping each other bridge the gaps for a sustainable
future.
 
Your Wild Home
Home improvement blog
 
US News/Real Estate
Multi-platform publisher of news and information
 
American Writers and Artists Inc. 
The leading provider of copywriting training 
 
Make a Living Writing
Top blog for writer's who earn a living online
 
Professional Writer's Alliance
The professional organization dedicated exclusively to
working and aspiring writers 
 
Wealthy Web Writer
The resource for content marketing and web-writing
success
 
Barnes Properties
Remodeling and real estate firm
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Phase 1: Getting Started
Discovery Call
To get started, we’ll hop on a 30-minute call.
 
I’ll ask you questions about your marketing needs, so I'm clear
on your goals and your timeline.
 
And you can ask any questions you might have about the
project(s) you have in mind.
 
Within 24-48 hours, if we seem like we're a good fit, I'll send
over a proposal with details about how I can best help you,
along with the project quote.
 
Investment & Deposit
A 50% down payment is required to schedule your project.
The total investment you'll make will be determined by project
type and scope. This will be outlined in detail in the contract. 

Phase 2: Working Together
Contact & Communication Policies
During our project, I'm available Monday through Friday, from
8 am to 5 pm (Central Time).
 
 

http://hollyhughesbarnes.com/
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To reach me by phone:  (931) 933-5851 
(Please leave a message if no answer, and I'll get back to you
within 24 hours)
 
To reach me via email: holly@hollyhughesbarnes.com
 
Collaboration
As we work on projects together, communication is critical. 
 
Some clients are very busy and prefer to hand off the project
to me until it's time to review the first draft, with very little
communication in between. Others like dealing with me on an
almost daily basis. 
 
Just let me know how much collaboration you prefer, and I'll
respect your preference.

I'll also need to know the best way to reach out to you (i.e.,
email, phone, social media, text...).
 
And, to keep things running smoothly, I require a single point
of contact on your team. Whether that's you or someone you
assign, I'll communicate directly with that one person. And
they will communicate with other team members, as needed,
to obtain information and approvals.
 

http://hollyhughesbarnes.com/
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Research
Whether I'm writing your website copy, content marketing
collateral or lead-gen pieces, my research process is very
comprehensive.
 
I begin with a complete review of your product(s) and or
service(s). I'll review your website and any other marketing
materials you send me. In some cases, I'll ask to visit with your
customer service team, past clients/customers, and different
department heads. And I'll research the market, including your
competitors. 

I'll reach out to you for additional details, product samples, and
other resources as needed.

You can be confident that I’ll quickly and effectively
understand your product, your voice and your target
customer’s core purchase drivers.
 
Initial Draft Review
On average, you’ll receive a first draft within 14 -20  business
days, depending on the project size and scope.
 
When you get the first draft, please review it carefully. Also,
have any applicable team members review it. The most 

http://hollyhughesbarnes.com/
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important thing at this stage of the game is making sure that
the tone, message and offer are right. 
 
We’ll fine-tune during the second draft and third draft, as
needed.
 
Revisions 
After you review the initial draft, please note any changes
you'd like made on the document.

I'll review all your suggested changes within 24 hours of you
submitting them to me. And I'll make my adjustments within 2
to 4 business days, depending on the breadth and complexity
of your suggested changes.

In all cases, I recognize that these are your customers and will
defer to you as much as possible.
 
Sometimes, however, there are cases where clients make
suggestions that will hurt conversions and profits. In those
cases, I'll be direct in my feedback. 
 
When clients insist on changes that I feel will not work, I
always recommend a simple A/B split test. Let the market
vote.
 
Additional Reviews
After the first round of changes, there may be some additional 
 

http://hollyhughesbarnes.com/
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fine-tuning needed. 
 
In most cases, clients find that two reviews are more than
enough. 
 
Typically, we can get to a final copy within 5-7 business days.
 
Final Approval
Once all revisions are done, I'll submit a final draft. Then you'll
approve the copy by sending me an email stating that
everything is ready for distribution.

In most cases the final copy is sent to a designer for
formatting. I strongly encourage you to send me a PDF of the
final version. I'll double check that any graphical elements
added by your design team enhance the copy and make it
more effective.

If I see something that is distracting and may hurt your
response rates, I’ll be direct in letting you know.

Phase 3: Wrapping Up
Final Invoice
Once I receive the final approval from you, I'll invoice the
remaining 50% of the project investment. 
 
The invoice is due upon receipt. 
 

http://hollyhughesbarnes.com/
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I'll make every effort to be prompt in responding to your
requests and assume that, as a professional, you'll do the
same with my invoices.
 
Follow-Up Consult
Once the project is done, I provide all clients with a free follow-
up consultation. 
 
We spend a few minutes on the phone to discuss what went
well and where improvements can be made.
 
Then we can discuss additional ways to uncover new profits.
Where appropriate, we'll map out a new project to ensure that
you continue to have excellent copy that meets your goals and
grows your business.

http://hollyhughesbarnes.com/
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My heart sank as I sat in my 11th grade art class and listened
to my teacher explain that, today, our class assignment was to
enter a poster contest. 
 
The other kids in class were excited at the thought of a contest
with a cash prize. 
 
But they were naturally talented artists—I was not. 

Never Say Never

Creative, yes. Artist, no.

I constantly struggled to bring my drawings to life on the page.
But they were flat, one dimensional, always a little bit “off.” 
 
My teacher tried to be nice about my efforts, but his
encouragement always turned into off-handed insults—like the
time he tried to brag on the little detail of "hair" I’d added under a
cowboy’s hat. Only it wasn’t hair. It was my woeful attempt at
shading. 
 
All this flashed through my mind as he told more about the
contest:
 
The contest, he explained, was sponsored by the TN Wildlife
Federation, and the goal was to promote the preservation of 
animal habitat. There were only two rules:

http://hollyhughesbarnes.com/
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1. The words Wildlife Habitat Preservation had to be on the
poster.
 
2. The artwork had to align with that theme. 

After he finished giving us that little bit of instruction,
the talented artists in class began drawing the most
amazing wildlife scenes you can imagine—from red foxes
running through forests, to green tree frogs perching on jungle
foliage.
 
I, on the other hand, walked around the room "looking for
inspiration"—aka having an internal melt down.
 
I wanted to be a contender, but I felt like a kindergartener trying
to outdo Picasso.  
 
How could I possibly draw anything that could compete with a
frog that looks like it's jumping right off the poster board?  

The Revelation

Then it hit me. I didn't have to beat anyone at drawing. I was
terrible at that. 
 
But this contest was about more than pretty pictures. There
were words involved here, plus the goal was to promote a
cause. I could work with that.

http://hollyhughesbarnes.com/
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So, I stopped moping and started brainstorming. There had to
be a way to pair the words, wildlife habitat preservation, with
my pitiful art skills and still pack a punch. 
 
Here's what I came up with:

That day, a flat, black rectangle paired with some clever word
play, took down beautiful, full-color, 3-D-like images of green
tree frogs and red foxes. 
 
And the worst artist in class won the art competition.
 
Because, lucky for me, the real artists didn't understand
this: we were creating a promotion. And a great promotion
doesn't have to be the most beautiful. It has to make the
biggest impact.
 
That's still true today. 

http://hollyhughesbarnes.com/
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It's also true that I still get a thrill from writing impactful
promotions. And I still have that "use what you've got" and
"never say never" attitude. 
 
I'd love to put it to work for you.  

Here's Another Reason You Might Like Working With Me:
I'm no stranger to your prospects in the construction industry.
 
I'm one of them. 
 
And I have been for a long time.
 
I grew up watching my dad build cabinets, houses and several
successful businesses with his bare hands. Then, when I got
married, I used what I'd learned from Dad to create a successful
remodeling and real estate company with my husband. 

For 18 years, my husband and I have renovated houses, breathed
new life into old apartments and transformed trashed commercial
buildings into beautiful storefronts. 
 
So I have an insider’s view. 
 
And I can use that view to bridge the gap between owners and
buyers in the construction industry and your technology.

http://hollyhughesbarnes.com/
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White Paper Packages
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Case Study Packages

Definitions for clarity:
Feature Case Study: Reads more like a feature article with subheads
that hint at the action in the story.
Traditional Case Study: (example on next page) Uses traditional
subheads labeled "Background," "Challenge," Solution" "Results." 
Slide Deck Format: The case study as a slide deck (using your company's
supplied template) 

http://hollyhughesbarnes.com/
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PRESS RELEASE
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WEBSITE "HERO" SECTION
BEFORE: The innovative side of Allen Field is hidden under the

"custom' tab. They wanted to showcase their innovative side
more prominently.

AFTER: Here's  the solution I suggested: an updated hero that puts
their innovative side front and center while still highlighting their
ready-made products, and adds an immediate CTA, top of page.

http://hollyhughesbarnes.com/
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GHOST-WRITTEN ARTICLE
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We can hope!
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